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8. “The role of social media influencers as a
marketing tool on Instagram”

1-24 Ms. Rania Abdel Hai Ibrahim El Nahas
Prof. Dr. Shaimaa Zolfakar Zoghaib
9. The Impacts of Needs for Social Communication
and Self-Satisfaction on Social Media Usage
95.55 among Egyptian University Students

Ms. Rana M. El-Kabany
Prof. Dr. Shaimaa Zolfakar Zoghaib
Dr. Mennat Allah A. Salem
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